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	Learning Plan: 6 of  7

	Class: Standard 2   Term 3
	Theme:  Our Economy

	Duration: One day
	Topic:  Convinced!

	Context: 
As consumers, we are constantly being bombarded with advertisements through all media forms. We need to teach our pupils how to think critically and reason analytically about the messages conveyed in advertisements. This lesson seeks to introduce students to the world of advertising.

	CONSIDERATIONS:

 HFLE:
Critical Thinking
Understanding Consequences

Literacy
Reading
Writing
 Oral Communication
 Literary Appreciation
 Media & Information Literacy

Numeracy 
☐ Problem Solving
☐ Critical thinking
☐ Communication
☐ Representation
☐ Reasoning


 ICT Skills

 Differentiated Instruction

 Assessment for learning

	Outcomes:
 At the end of this learning experience students will:
· demonstrate a basic understanding of responsibility when conveying messages to others
· create print or audio works using appropriate tools
· make choices as independent consumers based on media messages
· speak about the writer’s point-of-view and give their own point-of-view
· present scenarios involving dialogues with proper diction and tone 
· contribute willingly ideas to the group and listen respectfully to the ideas of others. 

	

	Activities: 
Quick Think 
1. Students are presented with the following: What is your favourite restaurant meal? Think of the last time you really wanted to eat that meal. How did you go about trying to convince your parents to buy it for you? Students discuss their ‘techniques’ as teacher notes the important phrases/words on the board. (for example: asking, begging, reasoning, making promises, threatening etc.)
2. Students comment on the effectiveness on the various strategies they used.

I Want That!
3. Students share reasons why the particular foods discussed are favourites. 
4. They suggest ways that the restaurant managers get the public to support their business. (Through advertising in the newspaper or on television or radio)
5. Students collect food advertisements from newspaper/magazines that appeal to them. (Teacher ensures that ad is level-appropriate.)
6. Students comment on the appeal of selected advertisements, before reading the contents.
7. Students scan their advertisements to identify unfamiliar words. They suggest the meanings of the words applying context clues. Students use their dictionaries to find and verify the meanings of the new words. 
8. Students categorize words based on the effects on the senses. (taste - yummy, delicious; touch - soft, cuddly, smoothest; etc). They create a word bank of sensory words found in  advertisements. Synonyms are added from prior knowledge where possible to further develop the word bank (delicious-sumptuous, scrumptious, tasty, mouth-watering).
9. Each student reads her/his advertisement and responds orally to guiding questions, for example:
· What product is advertised?
· Who is advertising the product?
· Who is the advertisement for? (children, adults, everyone) How can you tell?
· What is the main message of the advertisement? 
· What do you like about this advertisement?
· Would you want to buy this product? Give reasons.
10. Students briefly share their information with the rest of the class.
11. The advertisements collected are displayed around the classroom and students observe each of them to decide on a favourite. In small groups, students decide on a favourite advertisement and they share their choice with the rest of the class, giving justification. 

Ad Write and Play
12. Students assume the roles of authors and illustrators for advertisements. In their groups, they work together to create a television/radio script for their selected ad (using dialogues). They incorporate words from the word bank into their scripts.   
13. Students create an audio recording of their ad and present to class. Alternatively, students role play the ads in front of the class. 

I Don’t Buy It!
14. Students view a range of pictures of food items. First, they are shown pictures of foods items presented in advertisements. Students comment on the appearance/appeal of the food items.
15. Students are then shown pictures of food actually purchased at restaurants. Students note the differences in appearance between the advertised and actual foods. 
16. Students share their own experiences with eating foods at fast food restaurants. (Students may comment on whether they always  get value for their money)
17. Based on pictures presented, students draw conclusions about advertised and actual products sold. Students are introduced to the term False Advertising. (A definition of this term is given) 
18. Students give their opinions on the practice of false advertising and cite, if possible, instances when they experienced this.
19. Through elicitation, students conclude that they cannot always believe what they see or hear in advertisements.

Buy From Me!
20. In small groups, students agree upon one snack that they sell to raise funds for the class (for example, chow, tamarind balls, ice cream, hotdogs etc.) These may be made for the Trade Fair.
21. Using knowledge about ads, students, in groups select one snack item and they work to design and produce an advertisement of that product in a mode of choice. They are reminded in their ad creation to decide on the accuracy of messages presented in the ad.
22. Students present their ads to the rest of the class. After each presentation, students react to the ad, giving feedback.

	

	Resources: 
 
· Print Ads, Pictures
· Stationery – paper, pencils, markers

	

	Assessment: 
· Product Presentations
· Questioning
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